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1.0 Introduction 
 

This document aims to provide you with a range of tips and hints for 
developing effective websites.  It also seeks to offer some practical tips on how 
to improve your web presence. 

As you know, one of the key aims of a corporate website is to engage web 
visitors so that they become familiar with the products and services that your 
company has to offer.  Ultimately websites can be used to aid the sales 
process by generating sales leads and helping to convert leads into purchases 
and then, where possible, generate repeat purchases.  The web is a powerful 
sales tool that can help to dramatically increase your customer conversion 
rates, if the relevant techniques are used.   

2.0 Why are websites so important? 
Websites provide visitors with information about your company, products and 
services, acting as a global sales tool for your business 24 hours a day 7 days 
a week.  They assist potential customers to make decisions about your 
organisation and the products and services you have to offer.  Effective 
websites can engage visitors by prompting them to take some sort of action 
like purchasing an item, downloading promotional brochures, or contacting you 
with their enquiries.  The Internet has quickly become a top source of 
information for decision makers and consumers around the world which makes 
it important to ensure that your web presence represents your business in the 
best way possible.   

 

3.0 Enhancing your web presence  
Your homepage is the most important page on your website because it acts as 
a gateway to the rest of your website.  A very high proportion of your website 
visitors will enter your site via the homepage; therefore it is recommended 
that the content on your home page is clear and current. 

 

It is recommended that your home page content is between 300 to 400 words 
and includes information and key words associated with your products and/or 
services.     

Below are some suggestions about the type of information that could be 
incorporated into your home page to assist to improve the sites readability: 

• Strong page headings that include key words that describe your 
business and service offerings. For example: If you were in the IT 
service industry you might like to use words such as; consulting 
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services, systems integration, consulting solutions, software supplier, 
or perhaps the names of products that you support. 

• Use subheadings that include key words about your business 
throughout your website.  The clever use of subheadings can help to 
capture and direct the attention of your audience to particular areas 
of the site. 

• Use clear calls to action on the home page such as “Call now”, “book 
a demonstration”, or “register here”.  

• Use bulleted lists of important points with key words highlighted to 
help the reader scan the information on the page.   

Web research suggests that most web users will scan a web page for 
information rather than read the content closely.  Therefore, it is important to 
highlight key words to help the reader digest your message quickly.   

3.1. Tips for an effective web presence 
 

Findability 

Making it easy for your target market to find your website via online search 
engines and directories is a key factor for an effective web presence.  Some of 
the promotional techniques most commonly used include: 

 

• Submitting your URL to Internet search engines and indexes. 

• Using a custom domain name: This helps to make it easier for 
your customers to remember how to find your site once they have 
visited it the first time.   

• Link building: Exchanging links is a useful way to promote your site 
and expose it to a wider audience.  Exchanging links with sites that 
attract visitors who are already interested in related topics is a good 
way to increase traffic to your site.  Propose a trade of links with the 
webmaster of the related site that will rank well in key search 
engines and put a link on your site to their website as well. 

• Online article marketing.  Writing articles that are related to the 
relevant business area and freely distributing them.  For example: 
Submitting articles to online publications and/or magazines. 

• Optimise your web pages by using key words Use your top key 
words in the title bar of your webpage, in the meta tags within your 
website code and within the content of the webpage.   

• Google Search Engine Optimisation (SEO) Starter Guide. 
Obtain a copy of this starter guide and get familiar with the key 
concepts in this document which will assist you in the design of your 
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website.  It covers SEO basics and information on how to optimise 
your content and improve your sites structure.  

http://static.googleusercontent.com/media/www.google.com/en//we
bmasters/docs/search-engine-optimization-starter-guide.pdf 

 

Visual design 

An attractive, clean design with easy to read fonts is important.  Sites that are 
too busy or require a lot of scrolling will be difficult for people to follow and 
may frustrate the user.   

It is recommended that you do not overuse flash or other animated graphics 
as this can detract from your marketing message.  In addition it is a good idea 
to minimise scrolling wherever possible.  Take care not to use graphics that 
are large in size which may take too long to load.  

Be aware that the average Internet user will view your site for approximately 
60 seconds unless they are actively compelled to stay longer.  This means that 
important information, key headlines, or an interesting graphic, could be used 
to draw your visitor’s attention to your marketing message. 

Content  

Having high quality informative content on your website is important however, 
making sure that your information is up to date and relevant to your audience 
is also pivotal to your success.  Up to date content can improve your search 
engine rankings.   

It is also relevant to note that writing for the web can be quite different to 
writing printed material.  Research on Internet usage suggests that web users 
tend to scan pages for the relevant information; therefore it is important to 
structure your web content in a way that makes it easy for visitors to scan 
information quickly. 

Here are some tips for writing web content:    

• Highlight key words to promote scan ability. 

• Use simple sentence structure. 

• Use bullet points. 

• Use an interesting graphic to capture their attention. 

Navigation 

Try to make navigating your website as straight forward as possible.  Providing 
visitors with a site map may also help to alleviate any concerns that they have 
about finding the area of the site they are looking for. 
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You can also direct prospects to the areas of your website that you want them 
to visit using buttons or quick links with ‘click here’ messages or other calls to 
action.  

Capture details 

Using a device to capture lead information such as an inquiry form that needs 
to be filled out is a good way to keep in touch with potential leads.  For 
example: You could offer a subscription to e-newsletters, or ask them to 
subscribe to become a member of a particular group.  This allows you to 
gather a profile of information about your web visitors, which helps to inform 
future marketing efforts and campaigns.   

3.2. Know your audience 
Understanding your customers better will allow you to target them more 
effectively.   

Identify your key customer groups.   

• Who are they?  

• Where are they? 

• Which ones are the most profitable and why? 

• What demographic information do you know about them? For 
example: Age, occupation, education level. 

• What psychographic information do you know about your 
customers?  For example: What are their expectations? What are 
their perceived needs?  What are their characteristics? 

 

Building a profile of your customers will help you to identify marketing and 
sales opportunities and will also help tailor your website to your customers 
needs and wants. 

3.3. Know your competitors 
Who are your competitors? What are their strengths and weaknesses?  What 
opportunities can you identify in the marketplace for your business? 
Undertaking a competitor analysis is also a useful activity for developing a 
more robust understanding of your business and the marketplace within which 
it operates.    

3.4. Understand your Unique Selling Point 
What is your competitive advantage?  Do you have a unique selling point?  
Identify it and use this knowledge to position your business in the marketplace 
more effectively.  
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3.5. Identify the top key words and phrases  
Generate a list of the top key words and phrases associated with your product 
or service that you think your audience would use to find you.  Track your 
current rankings against these key words and then implement some of the 
strategies mentioned above follow up by analysing your performance against 
these key words on a regular basis.  

4.0 Common reasons why websites fail 
There are many reasons why websites don’t generate the amount of traffic 
originally anticipated.  Below are three commons reasons that outline why 
websites fail, these reasons are also some of the easiest issues to address.   

 

1. Your website is difficult to find. 

If your website is not optimised it may be difficult for your customers to 
find you.  Often searches are made using keywords and if your site is 
not optimised it may be more difficult for your target audience to find 
you unless they are using your company name.  

2. There are no call to actions on your website, or they are difficult 
to find.  An effective web site needs clear calls to action.  Figure out 
what it is that you want your website visitors to do, and then include 
this information in key areas of your site.  For example; do you want 
them to purchase your product or service?  Sign up for a mailing list? 
Ask yourself whether your visitors are able to perform these actions 
within one click of your home page.   

3. Ineffective follow up of leads.  Leads that make it through to your 
website are not followed up.  Make sure you have a strategy in place 
regarding how to capturing web visitors information and how to follow 
up your leads. 

 

5.0 Choosing a web company to fit your needs 
There are many organisations that offer web design and web marketing 
services.  If you decide to engage one of these companies to assist you in the 
management of your online strategies, you should begin by identifying what 
your needs are first. This will enable you to better identify the area of your 
web strategy that you would like the web company to assist you with.   

 

Here are some general tips on what to look for:  

• Does the company that you are considering to engage display 
customer testimonials on their website from satisfied customers?  



 SME Resources                                               
 

MEMBER CENTRE    
   
This document contains general information only. Its content is for information purposes only, and is subject to 
change. If you have a specific query regarding Arrow software please contact your relevant Arrow business 
partner.  
                                                                                                                                     pg [8

• Are they easy to find on the Internet?   

• Does their company web site rank well? 

• Does their company website have an easy to follow design? 

• Have they been in the industry for a long time?   

• Do they have a broad ranging client base across multiple industries?  

• Do they provide detailed information on their website about how they 
have helped their clients to improve their business?   

• Do their customers rank well in search engine listings? 

• Who will own the website design once it has been completed? 

 

Depending on your needs you may also be interested in knowing whether: 

They have skilled designers, programmers, copywriters and search engine 
optimisation consultants on board with the adequate business experience to 
meet your needs. 

 


